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Thinking Framework in Social Resources and Returns.
Social Impact Corporation. (c) 2022
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The GIIN defines impact investments
as investments made with the intention to generate

positive, measurable, social and environmental
impact alongside a financial return.
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Social Impact Corporation (SIC) works
globally to help individuals, organisations,
and communities to maximise their
environmental, social impact through
providing value-driven and transformative
learning experiences and evidence-based
research.

®  www.socialimpactcor.co.uk

g engage@socialimpactcor.co.uk

® +44 (0)1206 5839000

® Social Impact Corporation. Unit 1 Block B,
The Knowledge Gateway, The University
of Essex, Colchester, CO4 371, UK.
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(Social Impact Corporation)

Social Impact Corporation e+eee

Services:
® Social feasibility studies.
[ 2P design for Impact Investing.

® Certification and accreditation in social
impact and environmental impact.

> Learning experience trips to UK for
entrepreneurs and businesspeople.




